
excellence. dedication. innovation.
These three principles have made MTY Food Group Inc. 
one of the largest franchisors in Canada’s restaurant 
industry. MTY Group is a family whose heart beats 
to the rhythm of its brands, the very soul of its 
multi-branded strategy. For over 35 years, it has been 
increasing its presence by  delivering new concepts 
in quick-service restaurants and making acquisitions 
and strategic alliances that have allowed MTY Group 
to reach new heights year after year. By combining 
new trends with operational know-how, the brands 
forming the MTY Group now touch the lives of
millions of people every year. With over 7000 locations 
worldwide and the multitude of flavours of its many 
brands, MTY is able to satisfy the different tastes and 
needs of customers every day.
MTY Group (www.mtygroup.com) is a publicly traded 
company which trades on the Toronto Stock Exchange 
under the Symbol MTY. (TSX:MTY).

Concept Overview
In 2005, the South St. story began in Toronto where 
we first opened our doors. Then, as now, our primary 
focus is to procure, prepare and sell the best product 
available. Period. That means constantly searching 
for new ways to improve our product and service. Our 
philosophy has always been, “if there is anything we 
can do to make our product better than it is now, we 
will”. Everything from using beef raised without the 
use of added hormones and antibiotics to fresh cut 
fries and milkshakes. With the French fries and ham-
burgers being the #1 and #2 foods purchased outside 
the home in Canada, we need to make sure that our 
burgers are juicy, our fries are crispy
and our guests are happy.

LOCATIONS & SEARCH CRITERIA

The typical size of a South St. Burger is 1300-1500 sq. ft. 
Food court size is 400-500 sq. ft.
They are usually located in highly visible locations on
streets with strong pedestrian and vehicle traffic

They are close to light industry, retail and residential,
proximate to major anchor tenants (Home Depot, LCBO,
Starbucks, Theatres)



TRAINING SUPPORT
Franchisees will be given 1 week of training at the acclaimed 
MTY University, 4 weeks of training at one of our existing 
stores, as well as 2-3 weeks of training at your location. 
Our trainers are always available to help you gain better 
efficiency and to review procedures With your staff.

Our franchisees benefit from direct access to our head
office team, as well as the resources of the many agency
and supplier relationships we’ve built.

• COMPLETE HANDS-ON PRE-OPENING & CONTINUED SUPPORT 
POST-OPENING
• NATIONAL AND LOCAL STORE MARKETING & SUPPORT
• VARIED & PROPRIETARY MENU OFFERINGS & DISTINCTIVE
BEVERAGE SELECTIONS
• SIMPLE, FOCUSED MENU DESIGN TAILORED TO INCREASE 
CHEQUE AND UPSELL

TOTAL INVESTMENT RANGE*:
$450,000 - $650,000

ONGOING ROYALTY PAYMENT:
6%

CAPITAL REQUIRED:
120K to 150K liquid cash, 300K in equity.

ADVERTISING FEE:
3%

FRANCHISE FEE: TERM OF AGREEMENT:
10 YEAR TERM

*MAY VARY DEPENDING ON THE LOCATION, THE SIZE AND THE SITE CONDITIONS

STANDARD COST & FEES

FOR MORE INFORMATION CONTACT:
KAAN YILMAZ

Director OF Franchise Development
T: 905.764.7066 ext. 8658 C: 416.560.2633

F: 905.764.8426 C: 1.800.536.6688
kaany@mtygroup.com

2 East Beaver Creek Rd. Building One,
Richmond Hill, Ontario L4B 2N3


